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Also increasing in popularity
among teenagers are new ecigarette devices called "pod
mods." One in particular,
JUUL, looks like a flash drive.
It is easily hidden from
parents and teachers because
of its deceptive design. Each
JUUL cartridge contains the
same amount of nicotine as an

can successfully buy ecigarette products online 94
percent of the time.
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JUUL E-Cigarette Craze Highlights Why Flavored Tobacco Products
Are So Dangerous
Article from Truth Initiative at https://truthinitiative.org.
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published today in Tobacco
Control reveals that while
many young people are aware
of JUUL, there is low
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•Sixty-three percent of JUUL
users did not know that this
product always contains
nicotine.
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•Twenty-five percent of
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not vape.
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While the FDA has

decision to allow e-cigarettes

announced efforts to reduce
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“It is no wonder that JUUL ecigarettes have rapidly caught
on with youth — they look
like a sleek USB flash drive,
are easily concealed, and
come in youth appealing
flavors like mint, mango and
crème brulee,” said Robin
Koval, CEO and President of
Truth Initiative.
“Unfortunately, young people
are unaware that JUUL packs
a powerful nicotine punch
with a single cartridge equal
to an entire pack of cigarettes.
This escalates the urgency for

and permits the proliferation
of products that are highly
appealing to youth.

Food and Drug
Administration (FDA)
regulation and public
education regarding the risks
for young people.”

For more information on
JUUL and similar products,
visit
https://truthinitiative.org/new

The FDA has promised to
mitigate these risks through

s/what-is-juul and
www.truthinitative.org.

product standards; however,
the public has yet to see
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concrete proposals. Due to

Initiative study demonstrate

this delay in action, Truth
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Upcoming Events



May 17th 12:00-2:00 Colusa County Health/Wellness Coalition Meeting (Colusa
Veterans Hall) – Join Colusa County community members as we begin to
develop a county-wide health/wellness coalition! Lunch provided.

For more information or to R.S.V.P to the above event, please contact the Colusa County Tobacco
Education Program at TEP@ColusaDHHS.org or 530-458-0380.

Resources

Interested in a meeting or community presentation to learn more about secondhand smoke, thirdhand smoke, tobacco
marketing towards youth, or the Colusa County Tobacco Education Program? Contact us directly to schedule an
appointment:
Colusa County Tobacco Education Program
Contact: Amanda Pitts, Project Director
Phone: (530) 458-0380
http://www.countyofcolusa.org/tobaccoeducation

Like Colusa County Public Health on Facebook!

https://www.facebook.com/ColusaCountyPublicHealth/

Interested in quitting smoking?

https://www.nobutts.org/
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